
Subject Name                                                                            Description 
 

Human Resource Management 

 
The objective of this course is to make students familiar with 

the evolution of Human Resource Management, HRM 

functions and practices and emerging challenges in the 

current context, its techniques and principles.  
Fundamentals of Marketing  The main objective of this course is to enable the students to 

identify opportunities and challenges presented to 

organizations and subsequently develop marketing 

objectives and strategies based on integrating the key 

elements of marketing. 
Principles of Insurance The course aims at developing an understanding of 

evolution, principles and types of Insurance along with their 

relevance and to provide an overview of major life insurance 

and general insurance products as well. 

 
Systems Analysis and Design  The course defines and describe the five phases of the system 

development life cycle and equip students with an 

understanding as to how systems analysts interact with users, 

management, and other information systems professionals 

and how to determine the effectiveness and efficiency of a 

system 

 
Accounting for managers The course aims at to develop skills of the students to 

perform the functions of financial analyst and make them 

learn to use Cost and Management Accounting in different 

aspect of the business. 

 

Seminar  The course aims to equip students with necessary skills in 

order to make effective presentations and present the topic 

assigned to them.  

Corporate Strategy and Planning The objective is to develop the analytical abilities necessary 

for effective decision making in a business environment. To 

make students able to analyze and diagnose organizational 

strategic advantages. 

 

Organizations Development The objective of this paper is to make the students 

understand the business ethics and organizational culture, 

empowerment process and programs To give them an 

overview of designing the organization and its structure. To 

identify and foster behaviors conductive to the survival and 

effectiveness of the organization. 

Auditing This course aims at imparting knowledge about the 

principles and methods of auditing and their applications. 

This course highlights the importance on how to make them 

learn how to judge the reliability of the financial statements 

and the supporting accounting records, etc.  



Strategic Marketing Management The objective of this paper is to provide an in depth 

understanding of the concepts, role and practices of 

Strategic Management in the changing Business 

Environment as well as practical exposure.  
 

Corporate Finance The subject aims at laying the foundation of understanding 

the importance of finance by listing the three fundamental 

principles underlying corporate finance—the investment, 

financing and dividend principles.  

Functional  

Viva-voce 

The oral exam allows an internal examiner to judge the 

students capability and knowledge about the subjects to 

ascertain the comparability of a degree grade amongst 

different educational Institutions. 

 


